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 Abstract  

This study is motivated by the increasing use of social media among 

adolescents and young adults, which may be associated with social 

anxiety. Individuals with social anxiety tend to avoid direct social 

interactions and prefer online communication, which may increase the 

risk of social media addiction. This study aims to examine the 

relationship between social anxiety and social media addiction among 

adolescents and young adults. This research used a quantitative method 

with a correlational design. The participants consisted of 434 

adolescents and young adults who actively use social media. Data were 

collected using social anxiety and social media addiction scales and 

analyzed using correlation analysis. The results showed a positive and 

significant relationship between social anxiety and social media 

addiction with a correlation coefficient of r = 0.161 and a significance 

value of p < 0.05, indicating a weak relationship. In addition, most 

participants were categorized at a moderate level for both variables. 

These findings indicate that higher levels of social anxiety are 

associated with higher tendencies toward social media addiction, 

although the relationship is not strong. The implication of this study 

highlights the importance of individuals’ awareness in managing social 

media use to maintain a balance with direct social interactions. 

Introduction 

In today’s digital era, social media platforms such as Instagram, TikTok, and Twitter have 

become an inseparable part of daily life, especially for adolescents and young adults. In 

addition to serving as communication tools, social media now also plays a role in fulfilling 

psychosocial needs such as identity exploration and social recognition. However, excessive use 

can develop into social media addiction (SMA), a condition in which individuals become 

excessively attached to social media and experience difficulty controlling its use despite being 

aware of its negative consequences (Shoukat et al., 2026). SMA is often associated with various 

psychological symptoms such as stress and anxiety, as well as decreased academic 

achievement. Research shows that social media addiction is related to increasing psychological 

problems and declining academic engagement and performance (Jahagirdar et al., 2024; Mou 

et al., 2024). Adolescents and young adults are particularly vulnerable because they are in a 

phase of emotional and social development that is still unstable. One contributing factor is 

social anxiety, namely anxiety in social interactions that encourages individuals to feel more 

comfortable interacting through social media rather than face-to-face communication. Studies 

indicate that social anxiety can encourage the use of social media as a coping strategy to reduce 

discomfort in direct interactions, which in the long term may increase the risk of excessive use 

leading to addictive behavior (Dong et al., 2024; Mou et al., 2024). Therefore, understanding 

SMA among this age group is important as a psychological challenge in digital life. 
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The use of social media has grown rapidly and become an integral part of everyday life in many 

parts of the world, including Indonesia. According to the Global Overview Report Digital 2024 

by Data Reportal, more than 5.04 billion people worldwide now use the internet, with 62.3% 

actively engaging on social media platforms (Kemp, 2024). In countries such as South Korea, 

Japan, and the United States, average daily social media use exceeds two hours, with significant 

increases among individuals aged 18 29 years. This increase has also raised concerns regarding 

SMA. Meta-analysis studies show that the global prevalence of social media addiction reaches 

approximately 24%, with higher rates among adolescents and university students, negatively 

affecting their mental well-being (Cheng et al., 2021). In Indonesia, social media plays a major 

role in digital society. Data from We Are Social indicate that more than 167 million Indonesians 

actively use social media, with an average usage duration of 3 hours and 5 minutes per day 

(Thompson, 2024). This places Indonesia among the countries with the highest duration of 

social media use in the world, emphasizing the importance of further research on SMA among 

university students, considering its impact on academic and psychological aspects.  

SMA has been proven to have detrimental effects on various aspects of individuals’ lives. 

Psychologically, SMA contributes to increased emotional disorders such as anxiety and 

depression, often associated with feelings of isolation or lack of appreciation when not active 

on social media platforms (Kircaburun et al., 2019). Furthermore, individuals with high levels 

of social anxiety tend to experience poorer sleep quality, which in turn may worsen mental 

health conditions such as depression and anxiety (Ma et al., 2024). This decline in physical 

well-being may also lead to increased stress and mental tension (Przybylski & Weinstein, 

2023). Social factors, particularly the quality of family relationships and social connectedness, 

also play important roles in influencing social media addiction. Research by (Topino et al., 

2023) demonstrated that family relationship quality, such as cohesion and flexibility, has a 

protective role against social media addiction. Individuals who have warm, supportive, and 

adaptive family relationships tend to have their social connectedness needs fulfilled and 

therefore are less dependent on social media. Conversely, disconnection or poor-quality social 

relationships within the family can increase feelings of social isolation. The negative impacts 

of SMA are not limited to mental and physical health but also affect academic functioning, 

where students experiencing social media addiction tend to show lower engagement and 

motivation in academic activities (Mou et al., 2024).  

SMA is influenced by various interacting internal and external factors. One significant internal 

factor is social anxiety. Individuals with social anxiety tend to seek comfort and recognition on 

social media platforms because they find it easier to interact online rather than directly (Choi 

et al., 2023). They often use social media as a means to relieve anxiety and obtain social 

validation, although this may actually worsen their psychological condition. In addition, low 

self-esteem also contributes to SMA; individuals with low self-esteem frequently use social 

media to build self-image and gain recognition, which eventually encourages addictive 

behavior (Shoukat et al., 2026). Feelings of loneliness or alienation from meaningful social 

relationships encourage individuals to seek connections through social media. Individuals who 

feel lonely tend to use social media more intensively to reduce these feelings, which in the long 

term can increase the risk of social media addiction (Wu et al., 2024).  

From the external perspective, high accessibility to social media through mobile devices 

encourages constant engagement, increasing the likelihood of addiction (Przybylski & 

Weinstein, 2023). Technologies designed to capture user attention, such as instant notifications 

and personalization algorithms, further strengthen attachment to digital platforms (Naranjo-

Zolotov et al., 2021). Intense social comparison is also an important factor because users feel 
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pressured to present idealized versions of themselves in order to gain social recognition. In this 

context, choosing social anxiety as the independent variable is relevant because of the 

increasing prevalence of social anxiety among younger generations in the digital era. Social 

media is often considered a safe space for interaction, yet it frequently reinforces maladaptive 

social avoidance patterns (Cheng et al., 2021). Moreover, studies show that social anxiety not 

only predicts excessive social media use but also strengthens the effects of other psychological 

factors such as fear of missing out (FoMO) and the need for social validation (Lee et al., 2023). 

Therefore, examining social anxiety provides a deeper understanding of the psychological 

mechanisms underlying SMA.  

According to (Andreassen, 2015) social media addiction is a condition in which individuals 

use social media excessively and compulsively to the point that it interferes with daily life. 

This addiction is characterized by six main symptoms measured through the Bergen Social 

Media Addiction Scale (BSMAS): salience, mood modification, tolerance, withdrawal, 

conflict, and relapse. This condition reflects unhealthy social media use and is often triggered 

by certain psychological factors, one of which is social anxiety. Social anxiety is a form of 

anxiety that arises in social situations, especially due to fear of being negatively evaluated by 

others. According to (La Greca & Lopez, 1998) social anxiety is a persistent fear of social 

situations, particularly those involving self-presentation in front of others and the possibility of 

being judged. Individuals with this anxiety usually feel anxious when becoming the center of 

attention and fear embarrassment or humiliation. This anxiety consists of three dimensions: 

fear of negative evaluation, social avoidance and distress in new situations, and distress-

general. Previous studies have shown that social anxiety has a significant relationship with 

SMA among university students. (Mou et al., 2024) demonstrated that social anxiety 

encourages students to use social media as an escape, worsening addiction and reducing 

academic engagement. (Dong et al., 2024)added that loneliness and negative coping styles 

mediate this relationship, while (Stănculescu & Griffiths, 2022) found that individuals with 

high social anxiety, especially women and younger individuals, tend to belong to high-risk 

groups for SMA. These findings provide an important basis for research on the relationship 

between social anxiety and social media addiction among university students.   

The phenomenon of social media use among adolescents and young adults shows a strong 

tendency toward addictive behavior. Social media has become an inseparable part of their daily 

activities. As expressed by the third informant, aged 20 years, “It feels like something is 

missing if I haven’t opened social media, especially Instagram and TikTok.” This statement 

demonstrates how social media has become a psychological need that is difficult to ignore.  In 

addition, the third informant, aged 20 years, also stated that social media often disrupts 

important activities, especially when completing assignments, because the temptation to open 

social media applications is very strong. The informant stated, “I am often distracted while 

doing assignments because I am tempted to open social media.” This illustrates how social 

media can become a significant source of distraction.  Addiction to social media is also evident 

in the strong curiosity toward information circulating on these platforms. The first informant, 

aged 21 years, revealed, “I’m always curious and want to know what’s happening there. It 

becomes really hard to detach from social media.” This statement emphasizes the existence of 

emotional dependence that triggers excessive social media use.  

This dependence is reinforced by the role of social media as a source of entertainment and 

emotional escape. The second informant, aged 18 years, stated, “Social media is the only 

entertainment in my life,” and also experienced anxiety and restlessness when unable to access 

social media for several hours. This indicates that social media functions as an emotional 

escape while simultaneously reinforcing addiction.  They also admitted difficulty in stopping 
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social media use even when they initially intended to access it only briefly. This is caused by 

continuously engaging content and fear of missing out on the latest information. All three 

informants stated that the intensity and nature of the content caused their social media usage 

time to become longer than planned. Overall, these statements reflect a strong urge to remain 

constantly engaged, emotional dependence, and procrastination of important activities all of 

which are characteristic indicators of addictive social media behavior among adolescents and 

young adults.  

Although many studies support a positive relationship between social anxiety and SMA, 

research by (Sun, 2023) showed different findings. In an experimental study involving 

university students in China, digital mindfulness-based interventions significantly reduced 

levels of social anxiety without directly affecting reductions in SMA. This suggests that 

although social anxiety may decrease through certain psychological approaches, SMA levels 

do not necessarily decline as well. These findings challenge the assumption that social anxiety 

is the primary cause of SMA and highlight the possibility that other factors, such as digital 

lifestyle, academic stress, or technology habits, may play a greater role. Thus, social anxiety 

may not be the sole strong determinant in the development of SMA, and the relationship 

between the two may be indirect or dependent on broader cultural and psychosocial contexts.  

Although many studies have discussed the relationship between social anxiety and SMA, 

several aspects remain insufficiently explored in depth. Most studies, such as those by 

(Boursier & Gioia, n.d.; Hussain & Griffiths, 2018; Shensa et al., 2017), only explain the 

relationship between variables without describing in detail how social anxiety increases 

vulnerability to SMA, especially among adolescents and young adults. In addition, most studies 

have been conducted abroad in different cultural settings, while research in Indonesia despite 

its very high rate of social media use among these age groups remains limited and has not 

comprehensively addressed psychological aspects. Therefore, this study offers novelty by 

specifically examining the role of social anxiety in encouraging addictive social media 

behavior among Indonesian adolescents and young adults, while considering the unique 

cultural and social contexts that have not been widely investigated in previous studies.  

Methods 

This study employed a quantitative correlational approach. This approach was chosen because 

the study aims to determine the relationship between two variables, namely social anxiety as 

the independent variable (X) and Social Media Addiction as the dependent variable (Y). Data 

obtained from questionnaire distribution were analyzed to determine whether there is a 

significant relationship between the two variables. The population in this study consisted of 

adolescents and young adults aged 18 to 24 years who are active social media users. This age 

range refers to the expanded definition adopted by several studies and institutions, such as the 

Society for Adolescent Health and Medicine, which includes individuals aged 18 to 24 years 

as part of the young adult category to reflect the developmental transition from adolescence to 

adulthood. The sampling technique used was non-probability sampling with a purposive 

sampling method, namely selecting samples based on specific criteria in accordance with the 

research objectives. This method was chosen because the targeted population possesses 

specific characteristics, namely being academically active and routinely using social media in 

daily life, making it easier for researchers to recruit relevant participants. This approach is 

consistent with the study by (Haripriya et al., 2024) which also used purposive sampling to 

examine Social Media Addiction (SMA) among adolescents aged 18 20 years in Coimbatore, 

India, involving 100 participants assessed using the Bergen Social Media Addiction Scale 

(BSMAS), thereby supporting the relevance of the method and sample characteristics in this 

study. 
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The Social Anxiety Scale for Adolescents (SAS-A), developed by (La Greca & Lopez, 1998) 

consists of 18 items within three main dimensions: Fear of Negative Evaluation (FNE), Social 

Avoidance and Distress New (SAD-New), and Social Avoidance and Distress General (SAD-

G), using a 4- or 5-point Likert scale. This instrument has been widely used in various countries 

and demonstrates high reliability (Cronbach’s Alpha > 0.80). In Indonesia, (Apriliana, 2019) 

dapted the SAS-A through confirmatory factor analysis, and the final version consisted of 11 

items that met model fit criteria such as RMSEA < 0.08, CFI ≥ 0.90, and SRMR < 0.08, 

indicating that the instrument is valid and suitable for use within the Indonesian cultural 

context. Furthermore, a study by (Kurniawan et al., 2024) showed that the complete version of 

the SAS-A used among Madrasah Aliyah adolescents demonstrated very high reliability, with 

a Cronbach’s Alpha value of 0.855, indicating that the instrument is highly appropriate for 

measuring social anxiety among adolescents in the Indonesian context. 

Table 1. Blueprint of the Social Anxiety Scale for Adolescents (SAS-A) 

No Aspect Favorable 

Items 

Unfavorable 

Items 

Total 

1 Fear of Negative Evaluation 1, 3, 5, 7, 8 2, 4, 6 8 

2 Social Avoidance and Distress in New 

Situations 

9, 10, 11, 14 12, 13 6 

3 Social Avoidance and Distress in 

General 

16 15, 17, 18 4 

This study used the Bergen Social Media Addiction Scale (BSMAS) developed by 

(Andreassen, 2015) consisting of six items representing the six components of addiction 

according to (Griffiths et al., 2005)namely salience, mood modification, tolerance, withdrawal, 

conflict, and relapse. Each item is answered using a 5-point Likert scale ranging from 1 (Very 

Rarely) to 5 (Very Often). This instrument was adapted into Indonesian by Sumaryati, Sirodj, 

and Gadama (2024) following procedures from the International Test Commission (ITC) and 

tested on 483 university students. The analysis results indicated that all items were significantly 

valid (p < 0.05), with high reliability (CR = 0.91; VE = 0.65) and a well-fitting measurement 

model (RMSEA = 0.016; CFI = 0.998). A study by (Maharani et al., 2023) adapted the BSMAS 

and tested it on 193 preclinical students at a private medical faculty in Jakarta. The reliability 

test results showed that the BSMAS instrument had a Cronbach’s alpha value of 0.857, 

indicating high internal consistency. This strengthens the conclusion that the BSMAS is a valid 

and reliable instrument for assessing the tendency toward social media addiction among 

university student populations in Indonesia. Therefore, the BSMAS can be concluded to be a 

valid and reliable instrument for identifying tendencies toward social media addiction. 

Table 2. Blueprint of the Bergen Social Media Addiction Scale (BSMAS) 

No Aspect Indicator 
Item 

Number 

1 Salience 
Constantly thinking about social media, becoming 

the main focus 
1 

2 
Mood 

Modification 
Using social media to improve mood 2 

3 Tolerance 
Needing longer or more frequent use of social 

media 
3 

4 Withdrawal 
Feeling uncomfortable or restless when not using 

social media 
4 
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5 Conflict 
Experiencing conflicts with others or disrupting 

other activities 
5 

6 Relapse Failing to reduce or stop social media use 6 

The collected data were analyzed using Pearson Product Moment correlation analysis to 

determine the relationship between Social Anxiety and Social Media Addiction. Before 

conducting the correlation analysis, statistical assumption tests, namely normality and linearity 

tests, were first performed. Data processing was conducted using statistical software such as 

Jamovi. 

Results and Discussion 

Research Participants 

The participants in this study consisted of late adolescents and young adults aged 18 24 years 

who were active users of social media platforms such as Facebook, Twitter, Instagram, TikTok, 

and WhatsApp. The characteristics of the research participants are presented as follows:  

Table 3. Demographic Characteristics of Research Participants 

No Participant Classification Description N Percentage 

1 Gender Female 307 70.7% 
  Male 127 29.3% 
 Total  434 100% 

2 Age 18 24 years 434 100% 
 Total  434 100% 

3 Last Educational Background Junior High School 2 0.7% 
  Senior High School 432 99.3% 
 Total  434 100% 

4 Current Residence Living with parents 174 40.2% 
  Boarding house (kost) 226 52.4% 
  Rental house 13 2.8% 
  Living with guardian 13 2.8% 
  Own house 8 1.8% 
 Total  434 100% 

Based on the demographic data, the total number of participants in this study was 434 

individuals. In terms of gender, the majority of respondents were female, consisting of 307 

participants (70.7%), while male participants numbered 127 individuals (29.3%). All 

participants were within the age range of 18 24 years, totaling 434 individuals (100%), 

indicating that the respondents belonged to the late adolescent and young adulthood groups. 

Based on educational background, almost all participants had a senior high school educational 

background, totaling 432 individuals (99.3%), while only a small number had completed junior 

high school, namely 2 individuals (0.7%). In terms of current residence, most participants lived 

in boarding houses (kost), totaling 226 individuals (52.4%), followed by participants living 

with their parents, totaling 174 individuals (40.2%). Meanwhile, participants living in rental 

houses and with guardians each numbered 13 individuals (2.8%), while participants living in 

their own houses totaled 8 individuals (1.8%). Overall, these findings indicate that the research 

participants were predominantly female young adults with a senior high school educational 

background, and most lived independently in boarding houses.  
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Descriptive Statistical Results 

To provide an overview of participant characteristics based on levels of Social Anxiety and 

Social Media Addiction, the researcher presents the categorization tables of Social Anxiety and 

Social Media Addiction in this section. The categorization was conducted by dividing 

participants into three categories: low, moderate, and high, so that the distribution of social 

anxiety and social media addiction levels among participants could be clearly observed. The 

presentation of these categorization tables aims to demonstrate the tendency of Social Anxiety 

and Social Media Addiction levels among research participants, which subsequently serves as 

the basis for presenting data analysis results and discussion of the study.  

Table 4. Categorization of the Social Anxiety Scale 

Interval Category F Percentage 

≥ 66 High 5 1.2% 

42 65 Moderate 425 97.9% 

≤ 41 Low 4 0.9% 

Total 
 

434 100% 

Mean = 54; Min = 18; Max = 90; SD = 12 

The data in the Social Anxiety categorization table show that participants’ Social Anxiety 

levels were divided into three categories: high, moderate, and low. In the high category, there 

were 1.2% of participants (5 individuals). This indicates that only a small proportion of 

participants had high levels of Social Anxiety, which may potentially hinder their ability to 

interact socially in an optimal manner. In the moderate category, 97.9% of participants (425 

individuals) were classified as having moderate Social Anxiety. These findings indicate that 

nearly all participants experienced Social Anxiety at a reasonable level. Individuals in this 

category are generally still able to engage in social interactions, although in certain situations 

they may experience discomfort, nervousness, or concerns regarding social evaluation from 

others. Meanwhile, in the low category, there were 0.9% of participants (4 individuals). This 

indicates that only a small number of participants had low levels of Social Anxiety, suggesting 

the ability to interact socially with confidence and minimal anxiety in social situations.  

Table 5. Categorization of the Social Media Addiction Scale 

Interval Category F Percentage 

X < 14 High 109 25.1% 

14 ≤ X ≤ 22 Moderate 222 51.2% 

X < 14 Low 103 23.7% 

Total  434 100% 

Mean = 18; Min = 6; Max = 30; SD = 4 

The data in the Social Media Addiction categorization table indicate that participants’ levels of 

social media addiction were divided into three categories: low, moderate, and high. In the low 

category, there were 23.7% of participants (103 individuals). This suggests that some 

participants had relatively controlled social media use and had not shown significant tendencies 

toward addictive behavior. This group tended to be able to regulate the duration and intensity 

of social media use in daily life. In the moderate category, 51.2% of participants (222 

individuals) were classified as having moderate levels of social media addiction. These findings 

indicate that most participants used social media quite intensively, but still within relatively 

reasonable limits. Individuals in this category generally use social media routinely for social 

and entertainment purposes, although there is potential for dependency if usage is not managed 
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properly. Meanwhile, in the high category, there were 25.1% of participants (109 individuals) 

who demonstrated high levels of Social Media Addiction. This condition indicates that some 

participants had tendencies toward excessive social media use, which may interfere with daily 

activities, social functioning, and psychological well-being. The high level of social media 

addiction in this group suggests the presence of addictive behavior risks that require further 

attention. 

Assumption Testing 

This study applied assumption testing, including normality testing using the One-Sample 

Kolmogorov Smirnov method and linearity testing. The implementation of these assumption 

tests aimed to ensure that the obtained data met the prerequisites for statistical analysis, 

allowing them to be appropriately used in the process of hypothesis testing.  

Normality Test 

Table 6. Results of the Normality Test between Social Anxiety and Social Media Addiction 

Variable N Test Statistic (D) Sig. (p-value) Conclusion 

Social Anxiety 434 0.988 0.001 Normal 

Social Media Addiction 434 0.983 < 0.001 Not Normal 

Based on the table above, the significance value (p-value) for the Social Anxiety variable was 

greater than 0.05 (p > 0.05), while the Social Media Addiction variable had a significance value 

of < 0.001. Since one variable had a p-value smaller than 0.05 (p < 0.05), it can be concluded 

that the data were not entirely normally distributed. Therefore, further analysis in this study 

used a non-parametric method, namely Spearman’s Rank Correlation, to examine the 

relationship between Social Anxiety and Social Media Addiction.  

Linearity Test 

The linearity test basically aims to determine whether there is a linear relationship between the 

independent and dependent variables, which is one of the important assumptions in parametric 

correlation analysis such as Pearson correlation. However, in this study, the results of the 

normality test indicated that the data were not normally distributed. Therefore, data analysis 

was conducted using the non-parametric method of Spearman’s Rank Correlation, which does 

not require assumptions of normal distribution or linear relationships between variables. Thus, 

a linearity test was not conducted because it was irrelevant and unnecessary for the analytical 

approach used in this study. 

Hypothesis Testing 

Hypothesis testing in this study aimed to examine the relationship between Social Anxiety and 

Social Media Addiction. Considering that the results of the normality test showed that the 

research data were not normally distributed, data analysis was conducted using the non-

parametric method of Spearman’s Rank Correlation Coefficient.  

Table 7. Results of the Spearman Correlation Test between Social Anxiety and Social Media 

Addiction 

Variable 1 Variable 2 
Correlation 

Coefficient (r) 

Sig. (p-

value) 
Interpretation 

Social 

Anxiety 

Social Media 

Addiction 
0.161 < 0.001 

Weak Positive 

Correlation 

Based on the results of the Spearman correlation test, the correlation coefficient value (ρ) 

obtained was 0.161 with a significance value of p < 0.001. These results indicate that there is 
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a weak positive relationship between Social Anxiety and Social Media Addiction. The 

correlation coefficient value, which is close to zero, indicates that the relationship between the 

two variables is relatively low. Nevertheless, because the significance value is smaller than 

0.05 (p < 0.05), it can be concluded that the relationship between Social Anxiety and Social 

Media Addiction is statistically significant. Therefore, the hypothesis is accepted, meaning that 

there is a significant relationship between Social Anxiety and Social Media Addiction, although 

the strength of the relationship is weak. 

The results of this study indicate that there is a significant positive relationship between Social 

Anxiety and Social Media Addiction among young adults aged 18 24 years. Based on the 

Spearman correlation test, the correlation coefficient obtained was ρ = 0.161 with a significance 

value of p < 0.001. These findings indicate that the higher the level of Social Anxiety 

experienced by individuals, the higher their tendency to experience social media addiction. 

Thus, the hypothesis in this study can be accepted, although the strength of the relationship 

found is relatively weak.  

Based on the categorization results, it was found that most participants were in the moderate 

category of Social Anxiety. This indicates that the majority of individuals in this study 

experienced social anxiety within a reasonable range and were still able to function in daily 

life. In the Social Media Addiction variable, most participants were also categorized as 

moderate. This condition indicates that participants’ social media use was relatively intensive 

but had not yet reached an extreme level. The distribution of data, which tended to be 

concentrated in the moderate category, caused the variation of scores among individuals to be 

relatively small, resulting in a weak relationship between the variables.  

Theoretically, the positive relationship between Social Anxiety and Social Media Addiction 

can be explained through the tendency of individuals with social anxiety to avoid direct 

interaction. Individuals with Social Anxiety usually fear negative evaluation, feel anxious 

during face-to-face interactions, and have concerns about social rejection. Therefore, social 

media becomes a more comfortable alternative because it allows individuals to communicate 

without direct pressure. Social media provides greater control over how individuals present 

themselves, thereby reducing the anxiety they experience. This condition encourages 

individuals with social anxiety to use social media more frequently, which may ultimately 

increase the risk of addiction.  

The findings of this study are consistent with previous studies showing that Social Anxiety has 

a positive relationship with Social Media Addiction. Individuals with higher levels of social 

anxiety tend to use social media as a means of fulfilling their social interaction needs indirectly. 

This is supported by research demonstrating a significant relationship between social anxiety 

and social media addiction among university students (Salim & Fikri, 2022). Furthermore, 

more recent studies also indicate that social anxiety serves as an important psychological factor 

influencing excessive social media use. Individuals with high social anxiety tend to use social 

media as a coping mechanism to avoid direct interaction, which ultimately increases 

dependency on social media (Oral & Karakurt, 2024). Other findings also reveal that anxiety, 

including social anxiety, is associated with increased problematic social media use as well as 

psychological disorders such as stress and depression, thereby reinforcing the notion that Social 

Anxiety is one of the important factors contributing to the emergence of Social Media 

Addiction.  Nevertheless, the strength of the relationship in this study was relatively weak. This 

indicates that Social Anxiety is not the only factor influencing Social Media Addiction. There 

may be other more dominant factors, such as self-control, social media usage habits, 

entertainment needs, loneliness, and academic pressure. In addition, technological 
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development and ease of internet access also contribute to the high level of social media use 

regardless of individuals’ levels of social anxiety.  

The characteristics of participants within the age range of 18 24 years may also have influenced 

the results of this study. During early adulthood, individuals are generally in the process of 

identity exploration and have a strong need to establish social relationships. On the other hand, 

individuals at this age also begin to develop better self-regulation abilities compared to 

adolescents, so social media use is not entirely influenced by social anxiety alone. This may 

explain why the relationship found in this study was significant yet weak.  In addition, the large 

number of participants in this study also influenced the significance results. With a large sample 

size, even a weak relationship can produce a high significance value. Therefore, it is important 

not only to consider statistical significance but also to pay attention to the strength of the 

relationship obtained.  

Based on the overall results and discussion, it can be concluded that there is a significant 

relationship between Social Anxiety and Social Media Addiction among young adults aged 18 

24 years, with a positive direction but weak strength. This indicates that individuals with higher 

levels of social anxiety tend to have a greater tendency toward social media addiction, although 

the influence is not strong. Therefore, future research is recommended to consider other factors 

that may influence Social Media Addiction, such as self-control, emotion regulation, 

loneliness, and social media usage patterns, in order to obtain a more comprehensive 

understanding 

Conclusion  

Based on the results of the data analysis and discussion, it can be concluded that Social Anxiety 

has a significant relationship with Social Media Addiction among young adults aged 18 24 

years who actively use social media. The relationship found was positive, indicating that the 

higher the level of social anxiety experienced by individuals, the higher their tendency to 

experience social media addiction. Most participants in this study were categorized as having 

moderate levels of Social Anxiety and Social Media Addiction. This condition indicates that 

the social anxiety experienced by participants was still within a relatively adaptive range, while 

social media use was fairly intensive but had not yet reached an extreme level. The 

concentration of data within the moderate category also influenced the strength of the 

relationship identified in this study. The correlation analysis results showed that the 

relationship between the two variables was positive but weak in strength. These findings 

suggest that Social Anxiety is one of the factors contributing to the tendency toward Social 

Media Addiction, although it is not the only dominant factor. Therefore, Social Media 

Addiction can be understood as a complex phenomenon influenced by various factors beyond 

Social Anxiety alone. This study contributes empirically to enriching the discussion regarding 

the relationship between psychological aspects and social media usage behavior among 

adolescents and young adults. The findings demonstrate that Social Anxiety is one of the 

relevant psychological aspects in explaining tendencies toward excessive social media use. 

Thus, this study emphasizes the importance of considering psychological factors in 

understanding patterns of social media use. Social Anxiety plays a role in shaping tendencies 

toward Social Media Addiction, and these findings may serve as a basis for developing more 

comprehensive prevention efforts and intervention strategies aimed at encouraging healthier 

and more adaptive social media use. 

Based on the findings of this study, young social media users are encouraged to be more aware 

of their social media usage patterns, particularly those related to social anxiety, so that they can 

balance online interaction with direct social communication. Educational institutions are also 
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expected to provide greater attention to the psychological aspects of social media use by 

encouraging healthy digital behavior and facilitating activities that strengthen face-to-face 

social interaction among adolescents and young adults. Furthermore, future researchers are 

recommended to explore the relationship between Social Anxiety and Social Media Addiction 

more deeply by considering additional factors that may influence addictive social media 

behavior, in order to obtain a more comprehensive understanding of this phenomenon. 
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